
 
GPT-5¿ß ÞÖßÝåèßÕ ïÕ ÕÝçÖÕÝ ÞÝÕ

 ,ÚàÙáÙà ,ëÚâê ÙÖ× Üâ ëÚâê ÚÙÜâ ÚàéÖâ Úà×àÕ 3 ØéÚåÞÚ ÚÚéÕ ÚÙéØÞ ÙÕÙçÚÙ OpenAI ëéÖ× 
.ëØèÚÞÞ Ùáé× ÝÛéÚÖâ ÚàÙàÖÚ 3 ÚàåÙÙê

 ,ëÚØ× ëÚÖÚêë ÝÙéçÙÙÞê ÝÙÞÛ× ÝÙØåÞÚéå ×áàÜ ÚÙÕ :ëâØÜ ÖÚê× ëÞÕÖê ÙÞ ëÕ ÚàçÖÙè ,ÝÙØÚÞâ ëÚéêâ ÕÚéèÜ ÝÚèÞÖ
.ÝÛÜê èáâÜ ëÚèÙÚØÞÚ ëÚÙêÚÞÙê

 æâÚÙÜ ÚÚåÙÜ ÜÚÛÙ GPT-5 ÚÙÕ ÙÕéÞÚ 3 ÝÙéåá ëÚà× ØâÚ Ù×ÚÙ ÚÙØÚØáÞ 3 ÝÙàØè ÝÙèáâÜ ëÚÙ× ëÚÕÞ×ÚØ ÜÜÚÛ ÚÙéØÞÙ
.ÙêÙÕ Ùèáâ ßÞÕÞÚ éØÙÙéÙåÚè ,Ù×ØéØáÕ

ÙéÚÕÙÜÚ ÜØÙÙÞ



7.8.2025¿Õ Õèç Õß 3 ÕçéÕÕ .1
 ïÞ×ÚáÚåàÝÙ ÙáÞÙìÙ ÖíìÖ ÙÞÞéÞëÙ .Ùáî ÙîØÜÙ ïéÚãÙ ïíÞëÞ ,GPT-5 áç ÙÛÞíàÙ OpenAI 2025 ÝæÚ×ÚÕÖ 7¿Ö

 ÚçÞÖëÙ ïÚçÚãîÙÚ ïÚÜÝÖÙÙ :ìØëÖÚ .ßíØ êíÚé "áç¿ÜÚã"á âÞÞåÞç äÚÞáÞàÖ ÚåÞïãÙ âáÚà íîÕà ,ÙãÚëç ÙïÞÞÙ ÖÜíÙ íÚÖÞëÙÚ
 ,ÞáØÚãÞÝáÚã äàÚïÚ ØÚì ,ÝæìÝ ÙìáÜ ÙíÚëÖ Öáîá ,ïÚÖÚîïÖ âÞØìï íæÜ äéÚÕÖ ìÞÞØá ,íïÚÞ íÙã ÖÚîÜá çØÞî îØÜ áØÚã áç

.ïÞïÚàÕáã ÙåÞÖ âç ïÞîÚåÕÙ ÙÞëìÕíÝåÞÕÙ áî ìÜîãÙ Þááà ïÕ ïÚåîá ßàÖÚ 3 ïÞãØìÕ ÙãíÖ ïÚÞçÚëìã ïÚÕëÚï ìéæáÚ

 ÚåÞÞéÕî ÙÞïéãÕÚ ïÚÞïíÞëÞ áî ïÚëÚëÞå èÕÚ ,íîìÙ áî íïÚÞ ÙìÚãç ÙåÖÙ ,ïÚíéÚîã ÙìæÙ ïÚáÚàÞ áç ÚíÖÞØ âÞÜïéãÙ
 íìÜãã áÜÙ ,âÞãÚÜï áî ÖÜí äÚÚ×ãÖ âÞÖàíÚã ïÚåÚíïé ìéæÞî ÞÝåÚÚì ìÚåÞÛÖ íÖÚØãî ÙïÞÞÙ ÙÞÞéÞëÙ .âÞãØÚì âÞáØÚã

 â× ÕáÕ ,íïÚÞ âàÜ ìí Õá ÙÞÙÞî áØÚãÖ íÖÚØãî ÙïÞÞÙ ïÞááàÙ ÙîÚÜïÙ ,ïÕÛ âç .ÞîÞÕ ïÚÜÚìá ïÚíÞî ØçÚ ÞçØã
.âÞÞîÚåÕ âÞæåÕÚÞå ïåÖÙÖ íïÚÞ "âàÜÚïã"

:ÙÖÛàÕÖÚ Ùîì ïíÚìÞÖÖ ØÚÕã íÙã ÙéáÜïÙ ïÞåÚîÕíÙ ïÚî×íïÙÙ &áÖÕ

 ÚåÞÕî ,Ùãîå íæÜ ÞØÞ×Õï ÝÚÖÚí Úãà 3 ÞØã ïÚÞáãíÚéÚ ïÚîÖÞ ,ïÚíì ÚÞÙ ìéÞæ GPT-5¿î ïÚÖÚîïÙî ÚåçÝ âÞÖí
 ïÕ ÚàéÙ ÞåàãÙ äÚÝÙÚ ïÚîÞã×Ù íæÚÜ .ÚÙîáà î×í çÞÖÙá ÚÕ âÞåÚî ÙÖÞïà ïÚåÚå×æá Úãëç ïÕ âÞÕïÙá á×Úæã

.ïÞîÚåÕ ÙÞëìÕíÝåÞÕ ÚÕ ïÚÞïíÞëÞ Ýçã ÚîíØî ïÚãÞîãÖ ØÜÚÞãÖ ,îÞïãá ÚÖ îÚãÞîÙ

 GPT-4o ïÕ íÞÛÜÙá" ïÚî×íå ïÚîìÖÖ ïîíÙ ïÕ ÚéÞëÙ ïÚÖí ïÚÞçÚëìã ïÚáÞÙìÖÚ íÝÞÚÚÝÖ ,reditÖ âÞîãïîã
 ,×åáæÖ ÜæåïÙá ,Þî×í íÚÖÞÜ íÚëÞá ÜÞáëÙ GPT-4o ."íïÚÞ ÞîÚåÕÚ íïÚÞ ìÞÜëã ,íïÚÞ âÜ" âÙÞíÖØá ÙÞÙî ,"äîÞÙ

."ïíéÚîã"ÙÚ ÙîØÜÙ Ùæí×Ö äÞÝÚáÜá Úãáçåî ïÚåÚàï ,ïãÞÚæã "ïÚÞîÞÕ" ïÚá×á ÚáÞéÕÚ íÚãÚÙÖ îãïîÙá

 Úåáîéå" :ÞÖãÚéÖ ïÚØÚÙá êáÕå ÚãëçÖ (OpenAI á"àåã) äãÝáÕ âæ â×î Øç ,ÙéÞíÜ Ùà ÙïÞÞÙ ïÞíÚÖÞëÙ ïíÚìÞÖÙ
 ÙíÖÜÙî ßà áç ÙçÞÖëÙÚ ÙÖÛàÕÙ áØÚ× ïÕ ÙîÞ×ØÙ ,ÙÛà áØÚ× íØæÖ ÙíÖÜÖ äéÚØ ïÕëÚÞ ,ÚÛÙ ÙÕØÚÙÙ ."ÙìîÙÖ

.ïÚÖíÚçãÚ ïÞîÚåÕ ÙÞÚÚÜ â× ÕáÕ ,âÞÞåàÝ âÞçÚëÞÖ ìí Õá 3 Úëí ïãÕÖ âÞîãïîãÙî Ùã ïÕ Ùæéæé ÕÞÙî ÙåÞÖÙ

 áëÕ ïÚåÚíïé ÚîéÞÜ ÚÕ ïÚãØÚì ïÚÕæí×á ÚíÛÜ âÞÖí íîÕà ,îØÜÙ áØÚãÖ îÚãÞîÖ ïÞåãÛ ÙØÞíÞá áÞÖÚÙ íÖîãÙ
.âÙáî âÞáØÚãÖ "ïÞîÚåÕÙ ÙçÞ×åÙ" ïÕ íãîá ÚÜÞáëÙî âÞíÜïã



:éÕß ÕåèÝï OpenAI ?ÕÕçÖïÕ

ÙÖÚ×ê ãÚä×å êÚÝÚèéåÕ
 ãÚä×å èÚÜÖà êÚÞÚèéåÕ ÙåÞåÚÙ

 ÚÕ "èÞÙâ" ,"ÞÝâÚÝÚÕ" Úâß ÙÖÚ×ê
."ÙçÚâæ ÙÖÞéÜ"

áÝâØÚç áÝàØÚâà ÙéÝ×
 ÙÜÚä ÙéÞ× áÞéâêéâà ÙèÞÛÜÙ

.áÞÖÚÙÕÚ áÞäéÞ áÞàØÚâà

ãÚäÚÚÝßà êäêÝä êÚÝéÝÕ
 ààÚß ,áÞéØÜ áÞäÚÚÞß àæ ÙÛÞèßÙ

 êäêÞä êÚÞéÞÕ" áæ áÞàØÚâ
."ÞéÞÕ ãÚäÚÚÞßà



ÕÖí×Õ ×çÝÕ
 ÕáÕ ,ëÞÝæéØ ÙåëêÙ áØÚãÙê Õá ÕÚÙ Ùéèê Ùã áàã ÞÛàéãÙ ÜèáÙ

 ëÚÞêÞÕ ×ÞçÙ GPT-5 ÚÖê ÖçãÖ .ÚëÞÕ âÞéêèëã ÚåÜåÕ ÚÖê äéÚÕÙ
 Þã .èèÚë Ùåêã ÙáÖÞè âÞÝéãÚééÙ ÜÚæÞå ëÚÖÞêÜ ,ëÞáãéÚéÚ "Ùéè"
 ÚçØÞê ÙáÕà ,éëÚÞ âÞèÞÚØãÚ âÞàÚéÕ ,âÞåÚàå âÞÝéãÚéé ÜÚæÞåÖ Ýáêê
 GPT-5 ëÕ ßÚéÙá ÜÞáçÙ 3 éÚéÖÚ ÞéÞçéæ äéÚÕÖ áØÚãÙ ëÕ ëÚÜåÙá
 ëÚÕçÚë ÕÞÖãê áÞçÞÚ ÞëéÞçÞ ,âàÜ Ù×áÚèá 3 ÞáãéÚéÚ èÜÚéã èëÚêã

 .ÞæÞæÖÙ ÚÞéÚÕ ëÚéãá ,ëÞêÞÕ ëÚãÕëÚã èÕÚ ëÚÞÝåÚÚáé ,ëÚèÞÚØã



: ÞÙÕÖî× ÞÕ ÞÙØåßÖíå ÕßÝ .1
:ãÞÖ àØÖÙÙ ÕÞÙ ÙäÚßä áÞÝåâÚèå êÖÞêß ,GPT-5 ãØÞçÖ

 ÕéÞ×èâ"é êÞener×Ö Õèç ÕÖÖéê
."êÞéÖäÕ Õà

 êâÕêÖâ ,ÕèÖèÖ ÕàÖæå êÞäßÖê
 ææÖÞ ÖàÞÕß êæâéäé ,ãÝç çåæà

.Õæé áßêÞÕ ÖéÞ èÞßÖ

GPT-5 ÙÖÚéê" Õà ÚàÖçê 3 êÚàÖ×âÚ ÙâÞéâ ,èéçÙ ,êÚÙÛ áç áÞÝåâÚèå ÚäÖêé ç×èÖ .áßàé áÞÞØÞÖ ÜÚßÙ àÖÕ .çÛÜ ÕÚÙ 
êÞêÞâÕ ÙØÚÖç ÕàÕ ,"êÞÝâÚÝÚÕ.



áÞÝåâÖíå ïÖÞïßà ïÞàæíÖÞåÖÕÕ ïí×æâÕ .2
1

Role & Perspective
 Þã áØÚãá âÞçÖÚè ØÞèåëÚ ëÚÙÛ

.(äãÕã ,ÙÜãÚã ,æçÚÞ) ÕÚÙ

2

Context
 ,èæçÙ ×Úæ :çèé ÕáãÙ éêèÙÙ

.âÞçÚáÞÕ ,é×ëÕ ,ØçÞ áÙè

3

Objective/Task
 èÚÞØÖ Ùã ëèÞÚØãÙ ÙãÞêãÙ

.ÞãáÚ ëÚêçá ßÞéç

4

Structure/Compone
nts

 è'çá âÞèéåã âÞÖÞàé ëãÞêé
.éÚéÖ ÝæÞá

5

Format & Style
 äÚÝ ,âÞÝáÚÖ ,ÙáÖÝ äÚå×æÚ ÝãéÚå

.ÞèÚÚÞê/ÞéÖÜ/ÞçÚçèã

6

Constraints
 ,ÖÞçèë ,äãÛ ëÚÞëÞãÕ ëÚáÖ×ã

.ßéÚÕ ,âÞáà

7

Iteration
.ëÚÖÜéÙ ,éÜÕ äÚÝ ,ëÚÞçÕÞéÚ êèÖá éÛÚÜ ×ÚéØê



 ÞÞçæç ÞÝçÖÝ ÞÞÞÝçèå ÞÞÝåßÕèåÝ ïÕÕß×ÕØ
ÞÞåÝç

 àê ëÙâêéØ ØØÙêØ Üâ êÚááÚÖÞé êÚÙ×ØèØáÕ ÙØÚÖâ êÚÙàÖê ÕÜÕ 3 =ØÕ9æÜ êÚÜÕé Ýêá< ÝàÙÕ ßÕÛ ÚàÖàé ÝÙØäÞÚèäÙ
.áÙÙÖÙØèåÕ áÙØåâÙéå ëÖÙëßà OpenAI

:ÝÙÙèçÙâ ÝÙÖÙÛèÞ ÙéÙé Üâ ÙÚàÖ ÙêÚÛÙÕ ØäÞÚèä ÜÛ ,OpenAI Üé ÙÞéèÙ èäáÙ ÙäÜ �

Role & Identity 3 (çÚé èçÚ× ,èØÙÙèÙäÚç ,Ù×ØèØáÕ åâÚÙ ÜéÞÜ) ÜØÚÞÙ ÙÞ ÝÙèÙØ×Þ.1.

Goal 3 (ÝÙè×êÞ èç×Þ ,êÙ×ØèØáÕ êÙàÛÚê ,ØáÚä) ÙØÙØÞÚ ÙèÚèÖ ÙèØÞ.2.

Constraints 3 (ßÚà×á ,ÖÙæçê ,ÚèÚÕ) êÚÜÖ×ÙÚ ÝÙæÚÜÙÕ.3.

Tone / Style / Format 3 (èØÚáÞ ,Ý× ,ÙâÚæçÞ) âÞéÙêÚ ÙÕèÙê ÙÕæÚêÙ ÚÙÕ.4.

Plan from End to Start 3 ÝÙèÚèÖ ÝÙØâæÜ ÙèÚ×Õ êÙäÚáÙ ÙÕæÚêÙÞ ßÚèêäÙ çÚèÙä.5.

Execution Rules 3 (ÝÙÖÜé ,èÚéÙÕÜ ÙèÙæâ) ÚÙÜÙê ÜÚÙÙàÜ ÝÙÜÜÛ.6.

Think Hard Mode 3 êÙ×Øé ÙÖÚéê ÕÜÚ ÙçÙÞâÞ ÙÖÙé×Ü ÙéçÖ.7.

 ÚÚäÙê Ù×ÙéÙé ÙØÛÚ ,ÙàÚÞêÙ êÕ ØØ×Ü ÙØÛ 3 èæçØ àçÖà çÙçâ à×ÙâØê ëÙàÕê ØäÞÚèä ÜÛÖ ÚàÖÜÙé ,ãáÚàÖ
.ëÙåÙÙÙß¿×× ÕàÙ ëÙÖÙØèÕéØåÙÕ

 èéÕÜ ,èÚæâÜ ÜØÚÞÙ êÕ ×ÙèÛÞé 3 =?Do you understand me< :èÚèÖ ÝÚÙá ØäéÞ ãáÚà ØäÞÚèä ÜÛÖ 3 ãÚáÖÜÚ
.ÝØçêÞé ÙàäÜ ÝÙÛèæÙ êÕ ßÙÖÙÜÚ



 ÞÝé×ïß éè×ß 3 ïÝÕßçã ÞÝéåâ ïÕá×. 1
àÝÝÝáÕÕ

 3 ØÝÝØè ïÙÝÝãå ,ØÕÝéè ÝáÙ×ãÙß ,ÞÝãçÖß ,ÞÝéÝ×ß 3 ïÙÝØáïß ïÙé×Õ ïÙé×ïß ÞÝÕ àÝÖØÝ ØçÙé ïÝÕßçã ÞÝéåâ ïÙá× ÝãÖ
.ÝïÝßÕ ÝÙ×ÝÖ ïÙáÖÝÙ

1. Role & Identity:
You are a strategic market research consultant with access to online data.  
Your role is to identify competitor bookstores online, analyze their strengths and 
weaknesses, and build a competitor analysis that highlights opportunities for 
differentiation.
2. Goal:
Conduct competitor research for a small independent bookstore.  
Tasks:  
- Identify 335 competitor bookstores (local or online).  
- Analyze their pricing, promotions, community activities, and digital presence (social 
media, events, memberships).  
- Summarize what they do well, what they lack, and how the business can stand out.
3. Constraints:
- Research must use up-to-date online sources (Google search, social media pages, 
websites).  
- Limit scope to the same city/country, or bookstores with a similar target audience.  
- Final report max 2 pages.  
- Each insight must include a specific action recommendation.
4. Tone / Style / Format:
Professional, clear, concise.  
Structure as:  
- Competitor list with links  
- Strengths  
- Weaknesses  
- Opportunities  
- Action recommendations  
5. Plan from End to Start:
- End goal: Owner has 3 actionable moves to differentiate.  
- Step 1: End with prioritized action steps.  
- Step 2: Summarize competitor patterns and gaps.  
- Step 3: Start with competitor identification and links.  

Prompt:



6. Execution Rules:
- First: show list of competitors with links.  
- Second: analyze strengths/weaknesses.  
- Third: provide tailored recommendations.  
- Pause for approval before refining.  

7. Think Hard Mode:
Think beyond pricing.  
Ask: How do competitors build community? Do they host events? Do they create loyalty through 
clubs? What emotional hooks do they use?  

8. Questions for the business owner:
- Do you want to compete on price, experience, or community?  
- Who is your target audience (students, families, book lovers, niche genres)?  
- Do you prefer to push online sales or drive more walk-in traffic?  

9. Confirmation for Chat:
After I receive your answers, I will run online competitor research, analyze results, and provide a 
clear strategic report.  
Do you understand me?



 ïÞåßÚï 3 Ù×ÚÞà ÚÞØÚÝæ .2
  ÙßÞàîß ïÞ×ÝíÝæÕ

ïÞ×ÝíÝæÕ ïÞåßÚï ïÞÞåÖ
 ÕÞÖÙà ÞØß áÞêØÚÜ 3¿à ëÞ×ÝéÝæÕ ëÞåßÚë ÙçÚé Ù×ÚÞà ÚÞØÚÝæ ëàçÖ

..Ùàê ×ëÚâÙ ëÕ èÛÜàÚ áÞâÞÞè àç éÚâêà ,áÞêØÜ áÞØÞâàë

1. Role & Identity:
You are a strategic business consultant.  
Your role is to guide a small yoga studio 
owner in building a clear 3-month strategic 
plan.  
You ask clarifying questions, reflect back, 
and propose actionable steps.
2. Goal:
Create a realistic strategy to increase class 
attendance, improve retention of current 
students, and strengthen the studio9s 
community and brand.
3. Constraints:
- Plan must be practical, under 2 pages.  
- Limited budget 3 focus on organic growth 
and low-cost tactics.  
- Avoid generic advice like <post more= 3 
each action must be specific and 
measurable.  
4. Tone / Style / Format:
Professional yet warm.  
Write with clear sections: goals ³ 
opportunities ³ actions ³ timeline.  
Use bullet points and weekly tasks.  
5. Plan from End to Start:
- End goal: The owner has a weekly 
roadmap for 3 months.  
- Step 1: End with prioritized actions (e.g., 
weekly Instagram Reels, referral program, 
themed workshops).  

Prompt:



- Step 2: Middle: Highlight growth 
channels (Instagram, WhatsApp community, local collaborations).  
- Step 3: Start with clarifying focus (<Do you want more beginners, advanced yogis, or private 
students?=).  

6. Execution Rules:
- Present draft plan in phases.  
- Pause after each phase for confirmation.  
- Do not move forward until the business owner approves.  

7. Think Hard Mode:
Think about what unique value a small yoga studio offers compared to big gyms: intimacy, 
personal guidance, community, emotional connection.  

8. Questions for the business owner:
- Who is your ideal student profile (age, lifestyle, goals)?  
- Do you want to grow via group classes, private sessions, or workshops?  
- Which channel currently brings most new students (Instagram, word-of-mouth, Google)?  
9. Confirmation for Chat:
After I receive your answers, I will shape the strategy step by step.  
Do you understand me?



 ïÞåßÕï 3 Print On Demand çæç.3
ïÞ×ÝèÝæÕ

.ÙÙÚÛâ ×ïÚâ ïÚäÖàÚ ãÞÞàäÚÕÖ ïÚéÞßâ àÞØ×Ùà ÞØß áÚÞ 90¿à ÙÞ×ÝéÝåÕ ïÚäÖà ÙçÚé POD èåæ àæÖ

1. Role & Identity:
You are a strategic business consultant specializing in e-commerce and Print on 
Demand.  
Your role is to help the business owner build a clear 90-day strategy to grow sales, 
differentiate the brand, and optimize marketing efforts.
2. Goal:
Develop a 90-day strategic plan for a small POD business that includes product 
positioning, marketing channels, and growth tactics.
3. Constraints:
- Must be realistic for a solo entrepreneur or very small team.  
- Budget is limited 3 prioritize organic and low-cost tactics before ads.  
- Output must be structured and under 3 pages.  
4. Tone / Style / Format:
Professional, clear, and entrepreneurial.  
Provide the plan in structured sections: goals ³ target audience ³ opportunities ³ 
action steps ³ timeline.  
5. Plan from End to Start:
- End goal: A roadmap of weekly actions for 90 days.  
- Step 1: End with prioritized action items (product launches, marketing experiments).  
- Step 2: Middle: Map growth channels (Etsy, Shopify, Instagram, TikTok, email 
marketing).  
- Step 3: Start with clarifying business vision (<Do you want to build a lifestyle brand, or 
just generate fast cash flow?=).  
6. Execution Rules:
- Present the plan phase by phase (Month 1, Month 2, Month 3).  
- Stop after each phase for confirmation.  
- Do not move forward without approval.  
7. Think Hard Mode:
Think deeply about what differentiates a POD brand in a saturated market: niche focus, 
community, storytelling, collaborations.  
8. Questions for the business owner:
- What is your main niche (e.g., fitness wear, pet lovers, motivational designs)?  
- Which platform do you currently sell on (Etsy, Amazon, Shopify)?  
- Do you want to focus on fast-selling trends or long-term brand building?  
- What9s your realistic weekly time commitment for this business?  9. Confirmation for 
Chat:After I receive your answers, I will create the phased 90-day plan.  Do you 
understand me?

prompt:



 ÝæÖå 3 îÞîåÖßí ÕÞÞåÕß.4
çÖÖæÞÞåà

.êÙèÚÙÛ êÙéÝßè ××ÙçàÙ ØàÝØçØ áç èéçØ êÕ çÚÛà ,êÝêåÙßéØ ØÝÝåÕâà áÝé×Û êÙÛÙçà ÞÙéâà ×çÙå ÜæÙåØ
:Prompt

Role & Identity: You are a professional copywriter specializing in creating warm, inviting 
Facebook posts for local bakeries. Your goal is to evoke sensory experiences (smell, taste) 
and highlight the community aspect.

1.

Goal: Write an engaging Facebook post for a neighborhood bakery that attracts new 
customers, strengthens community ties, and encourages repeat purchases.

2.

Constraints:3.

The post should be between 100-250 words.

Avoid generic phrases like <best pastries in town.=

Emphasize freshness, quality ingredients, and the artisanal process.

Tone / Style / Format: Warm, inviting, delicious, and community-focused. Written as if the 
bakery owner is personally sharing a story or invitation. Use appealing descriptions and 
short, digestible paragraphs.

1.

Plan from End to Start:2.

End goal: Drive foot traffic and online engagement (likes, shares, comments).

Step 1: End with a clear call-to-action (<Visit us today for a taste of happiness!= / <Tag a friend 
who loves fresh-baked goods!=).

Step 2: Middle: Describe a specific product or a behind-the-scenes glimpse (e.g., the aroma 
of fresh bread, a new seasonal treat, the dedication to sourdough).

Step 3: Start with an evocative hook that captures attention (e.g., <What9s that irresistible 
aroma floating down the street?= or <Some things are worth waking up for&=).

Execution Rules:1.

First, provide one complete draft of the Facebook post.

Wait for my approval before proceeding.

If any detail is unclear, ask clarifying questions before writing.

Think Hard Mode: Go beyond simple advertising: what specific detail or sensory description 
will make a local resident crave your product and feel a connection to your bakery? Think 
about the sound of a crust, the warmth of a fresh loaf, or the nostalgia of a childhood treat.

1.

Questions for the business owner to answer before writing:2.

What is your signature baked good or a unique item you want to feature?

Is there a special story behind your bakery (e.g., family recipes, local ingredients)?

Do you have a current special offer or event to promote?

Confirmation for Chat: After reviewing my answers, do you have a complete understanding 
of my request and are you ready to start writing?

1.



 ïÞ×ÝéÝæÕ ïÞåßÚï éÚçÞà ØçÚå ÙÛ ÝåâÚéå
 ïØèâïâÙ ,Ù×ÚÞà ÚÞØÚÝæ éÚÖç ÙåÞèâ

.áÞéÜïâÙâ àÚØÞÖÚ ÙàÞÙè ïÞÞåÖ ,ÙÜÞâçÖ
 Prompt:

Role & Identity: You are a strategic business consultant specializing in the wellness industry, 
specifically for yoga studios. Your role is to help the studio identify growth opportunities, 
build a stronger community, and differentiate itself in a competitive market.

1.

Goal: Develop a comprehensive strategic plan for a local yoga studio. The plan should 
include actionable steps for marketing, community engagement, service diversification, 
and operational efficiency.

2.

Constraints:3.

The plan should be structured logically (e.g., Executive Summary, Vision/Mission, SWOT, 
Goals, Strategies, Action Plan, KPIs).

Focus on practical, implementable strategies for a small-to-medium sized studio.

Avoid overly academic jargon; keep it clear and concise.

Tone / Style / Format: Professional, analytical, and encouraging. The output should be a 
structured document, possibly using headings, bullet points, and tables where appropriate 
to enhance readability.

1.

Plan from End to Start:2.

End goal: A clear, actionable strategic plan that the studio owner can immediately begin 
implementing to achieve measurable growth.

Step 1: Define Key Performance Indicators (KPIs) to track progress (e.g., membership 
growth, class attendance, retention rates).

Step 2: Outline specific action plans for each strategy (e.g., content calendar for marketing, 
event schedule for community).

Step 3: Propose core strategies based on identified goals (e.g., expand online offerings, 
partner with local businesses, introduce specialized workshops).

Step 4: Establish clear, measurable goals (e.g., increase membership by X% in 12 months, 
improve student retention).

Step 5: Conduct a basic SWOT analysis (Strengths, Weaknesses, Opportunities, Threats) for 
the studio.

Step 6: Define or refine the studio's vision, mission, and unique selling proposition.

Execution Rules:1.

Generate the complete strategic plan draft in one response.

Present the plan in a clear, well-organized format.

If any information about the studio is missing that would be crucial for a tailored plan, 
prompt me for it before starting.



Think Hard Mode: Instead of generic yoga studio advice, think about a specific niche or 
unique selling proposition that could truly set this studio apart. Consider how it can foster a 
loyal community beyond just classes.

1.

Questions for the business owner to answer before writing:2.

What is the current size and demographic of your student base?

What are your current biggest challenges (e.g., attracting new students, retaining existing 
ones, competition)?

What unique style of yoga or specific classes do you offer that differentiates you?

What is your ultimate long-term vision for the studio?

Confirmation for Chat: Do you understand the scope and requirements for developing this 
strategic plan, and are you ready to proceed based on my input?

1.


